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Al. Internet banking adoption factors in Finland (together with Minna Mattila and Tapio Pento).
Journal of Internet Banking and Commerce, Vol. 6 No. 1, 2001 (online journal).

A2. Electronic banking in Finland — consumer beliefs and reactions to a new delivery channel
(together with Minna Mattila and Tapio Pento). Journal of Financial Services Marketing, Vol. 6 No.
4,2002, pp. 346-361.

A3. Selection criteria for a mode of bill payment: empirical investigation among Finnish bank
customers. International Journal of Retail & Distribution Management, Vol. 30 No. 6, 2002, pp. 331-
339.

A4. Factors underlying attitude formation towards online banking in Finland (together with
Minna Mattila and Tapio Pento). International Journal of Bank Marketing, Vol. 20 No. 6, 2002, pp.
261-272.

AS. Customer channel preferences in the Finnish banking sector (together with Minna Mattila
and Tapio Pento). Journal of Marketing Channels, Vol. 10 No. 1, 2003, pp. 41-64.

AG6. Internet banking adoption among mature customers: early majority or laggards? (together
with Minna Mattila and Tapio Pento). Journal of Services Marketing, Vol. 17 No. 5, 2003, pp. 514-
526.

A7. Creative benchmarking in higher marketing education: comparing best practices among
divergent universities. (together with Soili Niinikoski, Asko Karjalainen, Kimmo Kuortti, Kenneth
R. Deans and Jiirgen Gnoth). Journal for Advancement of Marketing Education, Vol. 5, 2004, pp. 27-
36.

AS8. Tracking consumer intentions to use mobile services: empirical evidence from a field trial
in Finland (together with Manne Kesti, Annu Ristola and Timo Koivuméki). E-Business Review,
Vol. 1V, 2004, pp. 76-80. (“Outstanding Research Paper” Award by the International Academy of E-
Business).

A9. The success factors of mobile advertising value chain (together with Matti Leppéniemi and
Jari Salo). E-Business Review, Vol. IV, 2004, pp. 93-97.

A10. The impact of e-business on interaction within stable business relationships: a case study
from Finland (together with Jari Salo and Matti Leppédniemi). E-Business Review, Vol. IV, 2004,
pp. 145-148.

All. Consumer acceptance of online banking: an extension of the Technology Acceptance
Model (together with Kari Pikkarainen, Tero Pikkarainen and Seppo Pahnila). Internet Research,
Vol. 14 No. 3, 2004, pp. 224-235.
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A12. The impact of e-business on the exchange structure and process within stable business
relationships: a case study from Finland (together with Matti Leppéniemi and Jari Salo). Review
of Business Research, Vol. 2 No. 1, 2004, pp. 86-90.

A13. The role of mobile marketing in companies' promotion mix. Empirical evidence from
Finland. (together with Matti Leppéniemi and Jari Salo). Journal of International Business and
Economics, Vol. 2 No. 1, 2004, pp. 111-116.

Al4. Factors influencing consumer willingness to accept mobile advertising. A conceptual
model (together with Matti Leppédniemi). International Journal of Mobile Communications, Vol. 3
No. 3, 2005, pp. 197-213.

A1S. Initiation stage of a mobile customer relationship management (together with Jaakko
Sinisalo, Jari Salo, and Matti Leppaniemi). E-Business Review, Vol. V, 2005, pp. 205-209.

A16. Factors affecting consumer choice of mobile phones: two studies from Finland (together
with Jari Karvonen, Manne Kesti, Timo Koivuméaki, Marjukka Manninen, Jukka Pakola, Annu
Ristola and Jari Salo). Journal of Euromarketing, Vol. 14 No. 3, 2005, pp. 59-82.

A17. IT-enabled supply chain management (together with Jari Salo). Contemporary Management
Research, Vol. 2 No. 1, 2006, pp. 17-30.

A18. The measurement of end-user computing satisfaction of online banking services: empirical
evidence from Finland (together with Tero Pikkarainen, Kari Pikkarainen and Seppo Pahnila).
International Journal of Bank Marketing, Vol. 24 No 3, 2006, pp. 158-172.

A19. A review of mobile marketing research (together with Matti Leppaniemi and Jaakko Sinisalo).
International Journal of Mobile Marketing, Vol. 1 No. 1, 2006, pp. 2-12.

A20. An investigation of third generation (3G) mobile technologies and services. Contemporary
Management Research, Vol. 2 No. 2, 2006, pp. 91-104.

A21. Individual differences in the use of mobile services among Finnish consumers (together
with Matti Leppédniemi, Craig Standing, Sami Kajalo, Marko Merisavo, Ville Virtanen, and Sami
Salmenkivi). International Journal of Mobile Marketing, Vol. 1 No. 2, 2006, pp. 4-10.

A22. Consumers’ attitudes towards and intention to participate in mobile marketing (together
with Terhi Alatalo). International Journal of Services Technology and Management, Vol. 8 No. 2/3,
2007, pp. 155-173.

A23. Searching for value in researching the adoption and use of m-services (together with Craig
Standing, Patricia McManus and Susan Standing). International Journal of e-Collaboration, Vol. 3
No. 3, 2007, pp. 16-30.

A24. Mobile games as an advertising medium: towards a new research agenda (together with
Jari Salo). Innovative Marketing, Vol. 3 No. 1, 2007, pp. 72-83.

A25. An empirical study of the drivers of consumer acceptance of mobile advertising (together
with Marko Merisavo, Sami Kajalo, Ville Virtanen, Sami Salmenkivi, Mika Raulas, and Matti
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Leppdniemi). Journal of Interactive Advertising, Vol. 7 No. 2, 2007, 13 pgs, available at:
http://www.jiad.org/index.htm

A26. A conceptual model of trust in the online environment (together with Jari Salo). Online
Information Review, Vol. 31 No. 5, 2007, pp. 604-621.

A27. Permission-based mobile marketing and sources of trust in selected European markets
(together with Teemu Kautonen, Chanaka Jayawardhena, and Andreas Kuckertz). Journal of Systems
and Information Technology, Vol. 9 No. 2, 2007, pp. 104-123.

A28. Mobile customer relationship management — underlying issues and challenges (together
with Jaakko Sinisalo, Jari Salo and Matti Leppéaniemi). Business Process Management Journal, Vol.
13 No. 6, 2007, pp. 771-787.

A29. Insights into the implementation of mobile marketing campaigns (together with Heikki
Lehto, Matti Leppéniemi and Tiina Mustonen). International Journal of Mobile Marketing, Vol. 2
No. 2, 2007, pp. 10-20.

A30. Mobile customer relationship management — a communication perspective (together with
Jaakko Sinisalo). International Journal of Electronic Customer Relationship Management, Vol. 1 No.
3, 2008, pp. 242-257.

A31. Mobile marketing: from marketing strategy to mobile marketing campaign
implementation (together with Matti Leppéniemi). International Journal of Mobile Marketing, Vol.
3 No. 1, 2008, pp. 50-61.

A32. Launch lessons from a growing global supplier of industrial equipment (together with Tuula
Lehtiméki and Jari Salo). International Journal of Business Excellence, Vol. 1 No. 4, 2008, pp. 375-
390.

A33. Factors affecting Finnish consumers’ intention to receive SMS marketing: a research
model and empirical study (together with Craig Standing, Michael Becker and Matti Leppéaniemi).
International Journal of Electronic Business, Vol. 6 No. 3, 2008, pp. 298-318.

A34. Exploring gender influence on customer’s intention to engage permission based mobile
marketing (together with Matti Leppéniemi, Heikki Lehto and Chanaka Jayawardhena). Electronic
Markets, Vol. 18 No. 3, 2008, 242-259.

A3S. Intentionally developed business network of mobile advertising: An exploratory study in
Finnish retailing context (together with Jari Salo and Jaakko Sinisalo). Journal of Business &
Industrial Marketing, Vol. 23 No. 7, 2008, pp. 497-506.

A36. Exploring the effects of gender, age, income and employment status on consumer response
to mobile advertising campaigns (together with Matti Leppiniemi). Journal of Systems and
Information Technology, Vol. 10 No. 3, 2008, pp. 251-265.

A37. Advertisers’ perceptions of search engine marketing (together with Hannele Leinonen).
International Journal of Internet Marketing and Advertising, Vol. 5, No. 1/2, 2009, pp. 95-112.
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A38. An adoption model for mobile banking in Ghana (together with Margaret Crabbe, Craig
Standing and Susan Standing). International Journal of Mobile Communications, Vol. 7 No. 5, 2009,
515-543.

A39. Antecedents to permission based mobile marketing: An initial examination (together with
Chanaka Jayawardhena, Andreas Kuckertz and Teemu Kautonen). European Journal of Marketing,
Vol. 43 No. 3/4, 2009, pp. 473-499.

A40. Antecedents of online banking satisfaction and loyalty: Empirical evidence from Finland
(together with Lasse Jarvenpad and Ville Kauppi). International Journal of Electronic Finance, Vol.
3 No. 3, 2009, pp. 253-269.

A41. The impact of mobile phone capabilities on mobile service usage: empirical evidence from
Finland (together with Jaakko Sinisalo). International Journal of Mobile Marketing, Vol. 4 No.l,
2009, pp. 1-11.

A42. Special issue on green marketing in business-to-business marketing and new media (Guest
Editorial). Journal of Systems and Information Technology, Vol. 11 No. 4, 2009, pp. 312-314.

A43. Targeting young voters in a political campaign: Empirical insights into an interactive
digital marketing campaign in the 2007 Finnish general election (together with Matti Leppéniemi,
Heikki Lehto and Anni Goman). Journal of Nonprofit & Public Sector Marketing, Vol. 22 No. 1,
2010, pp. 14-37.

Ad44. The role of electronic channels in micro-sized brick-and-mortar firms (together with Maija
Huhtamiki). Journal of Small Business and Entrepreneurship, Vol. 23 No. 1, 2010, pp. 17-38.

Ad4S5. Special issue on mobile banking, buying and payments (Guest Editorial). International
Journal of Bank Marketing, Vol. 28 No. 5, 2010, pp. 321-322.

A46. Interviews with industry experts. International Journal of Bank Marketing, Vol. 28 No. 5,
2010, pp. 323-327.

A47. Marketing communication metrics for social media (together with Aarne Tollinen).
International Journal of Technology Marketing, Vol. 6 No. 4, 2011, 316-330.

A48. Social media monitoring in the industrial business to business sector (together with Aarne
Tollinen and Joel Jarvinen). World Journal of Social Sciences, Vol. 2 No. 4, 2012, pp. 65-76.

A49. How value and trust influence loyalty in wireless telecommunications industry (together
with Chanaka Jayawardhena, Matti Leppédniemi, and Minna Pihlstrom). Telecommunications Policy,
Vol. 36 No. 8, 2012, pp. 636-649.

A50. Digital and social media marketing usage in B2B industrial sector (together with Chanaka
Jayawardhena, Joel Jarvinen and Aarne T6llinen). Marketing Management Journal — Special Section
Social Media Marketing: Leveraging the Community for Maximum Returns, Vol. 22 No. 2, 2012,
102-117.

A51. Development and validation of the Perceived Investment Value (PIV) scale (together with
Pekka Puustinen and Peter Maas). Journal of Economic Psychology, Vol. 35 (June), 2013, pp. 41-54.
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AS52. Extending customer relationship management. From empowering firms to empowering
customers (together with Hannu Saarijarvi and Hannu Kuusela). Journal of Systems & Information
Technology, Vol. 15 No. 2, 2013, pp. 140-158.

AS3. Social identity for teenagers: Explaining participation in online gaming worlds (together
with Matti Leppaniemi). Journal of Theoretical and Applied Electronic Commerce Research, Vol. §,
No. 1, 2013, pp. 1-16.

A54. Crowdsourcing in the social media era: A case study of industrial marketers (together with
Henri Simula and Aarne To6llinen). Journal of Marketing Development and Competitiveness, Vol. 7
No. 2, 2013, pp. 122-137.

AS5S. Customer relationship management: The evolving role of customer data (together with
Hannu Saarijarvi and Hannu Kuusela), Marketing Intelligence and Planning, Vol. 31 No. 6, 2013, pp.
584-600.

A56. Digital channels in the internal communication of a multinational corporation (together
with Heini Lipidinen and Marjo Nevalainen). Corporate Communications: an International Journal,
Vol. 19 No. 3, 2014, pp. 275-286.

AS57. Intention to use mobile customer relationship management systems (together with Chanaka
Jayawardhena, Janne Pirttiniemi and Aarne T6llinen). Industrial Management & Data Systems, Vol.
114 No. 6, 2014, pp. 966-978.

AS58. Consumer adoption of mobile technology - A literature review (together with Nodir
Sanakulov). International Journal of Mobile Communications, Vol. 13 No. 3, 2015, pp. 244-275.

A59. Mobile banking adoption - A literature review (together with Aijaz Shaikh). Telematics and
Informatics, Vol. 32 No. 1, 2015, pp. 129-142.

A60. Digital communications in industrial marketing (Guest editorial together with Pauliina
Ulkuniemi). Journal of Business & Industrial Marketing, Vol. 30 No. 6, 2015.

A61. The role of digital channels in industrial marketing communications (together with Nora
Hénninen and Pauliina Ulkuniemi). Journal of Business & Industrial Marketing, Vol. 30 No. 6, 2015,
pp. 703-710.

A62. Industrial branding in the digital age (together with Heini Lipidinen). Journal of Business &
Industrial Marketing, Vol. 30 No. 6, 2015, pp. 733-741.

A63. The use of Web analytics for digital marketing performance measurement (together with
Joel Jarvinen). Industrial Marketing Management, Vol. 50, 2015, pp. 117-127. (2017 Best Paper
Award; 2019 Outstanding Paper Award)

A64. Barriers to the use of mobile sales force automation systems. A salesperson’s perspective
(together with Jaakko Sinisalo and Saila Saraniemi). Journal of Systems & Information Technology,
2015, Vol. 17 No. 2, pp. 121-140.
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A6S5. Continuous mobile banking usage and relationship commitment-A multi-country
assessment (together with Aijaz Shaikh and Nathalie Chinje). Shaikh, A. A., Karjaluoto, H., &
Chinje, N. B. (2015). Journal of Financial Services Marketing, Vol. 20 No. 3, pp. 208-219.

A66. Consumers' perceptions of mobile banking continuous usage in Finland and South Africa
(together with Aijaz Shaikh and Nathalie Chinje). International Journal of Electronic Finance, Vol.
8, No. 2/3/4, 2015, pp.149-168.

A67. Making the most of information technology & systems usage: A literature review,
framework and future research agenda (together with Aijaz Shaikh). Computers in Human
Behavior, Vol. 49, (August), 2015, pp. 541-566.

A68. Are Facebook community members really loyal to the brand? (together with Juha
Munnukka and Anna Tikkanen). Computers in Human Behavior, Vol. 51 (Part A, October) 2015, pp.
429-439.

A69. The usage of digital marketing channels in SMEs (together with Heini Lipidinen). Journal of
Small Business and Enterprise Development, Vol. 22 No 4, 2015, pp. 633-651.

A70. Customer environmental values and their contribution to loyalty in industrial markets
(together with Nora Mustonen and Chanaka Jayawardhena). Business Strategy and the Environment,
Vol. 25 No. 7, 2016, pp. 512-528.

A71. How do brand personality, identification and relationship length drive loyalty in the sports
industry? (together with Juha Munnukka and Milja Salmi). Journal of Service Theory & Practice,
Vol. 26 No. 1, 2016, pp. 50-71.

A72. Web personalization: The state of the art and future avenues for research and practice
(together with Ville Salonen). Telematics and Informatics, Vol. 33 No. 4, 2016, pp. 1088-1104.

A73. On some misconceptions concerning digital banking and alternative delivery channels
(together with Aijaz Shaikh). International Journal of E-Business Research, Vol. 12 No. 3, 2016, pp.
1-16.

A74. Brand love and positive word of mouth: the moderating effects of experience and price
(together with Juha Munnukka and Katrine Kiuru). Journal of Product & Brand Management, Vol.
25, No. 6, 2016, pp. 527-537.

A75. A cultural comparison study of smartphone adoption in Uzbekistan, South Korea and
Turkey (together with Nodir Sanakulov). International Journal of Mobile Communications, Vol. 15
No. 1, 2017, pp. 85-103.

A76. Unlocking the behaviors of long term service consumers: The role of action inertia
(together with Matti Leppaniemi, Chanaka Jayawardhena, and David R Harness). Journal of Service
Theory & Practice, Vol. 27 No. 1, 2017, pp. 270-291.

A77. Mobile banking and payment system - A conceptual standpoint (together with Aijaz Shaikh
and Payam Hanafizadeh). International Journal of E-Business Research, Vol. 13 No. 2, 2017, pp. 14-
217.
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AT78. Customer perceived value, satisfaction, and loyalty: The role of willingness to share
information (together with Matti Leppaniemi and Hannu Saarijérvi). The International Review of
Retail, Distribution and Consumer Research, Vol. 27 No. 2, 2017, pp. 164-188.

A79. Examining the performance of brand-extended thematic-content: The divergent impact
of avid- and skim-reader groups (together with Kimmo Taiminen). Computers in Human Behavior,
Vol. 72, 2017, pp. 449-458.

A80. Consumers' acceptance of information and communications technology in tourism: A
review (together with Dandison Ukpabi). Telematics and Informatics, Vol. 34 No. 5, 2017, pp. 618-
644.

A81. Environmental values and customer-perceived value in industrial supplier relationships
(together with Nora Hénninen). Journal of Cleaner Production, Vol. 156 (July), 2017, pp. 604-613.

A82. The effect of sensory brand experience and involvement on brand equity directly and
indirectly through consumer brand engagement (together with Janne Hepola and Anni Hintikka).
Journal of Product & Brand Management, Vol. 26 No. 3, 2017, pp. 282-293. (Highly Commended
Paper Award in the 2018 Emerald Literati Awards).

A83. The effect of marketing communication on business relationship loyalty (together with
Nora Hénninen). Marketing Intelligence & Planning, Vol. 35 No. 4, 2017, pp. 458-472.

A84. Mobile banking services adoption in Pakistan: are there gender differences? (together
with Richard Glavee-Geo and Aijaz Shaikh). International Journal of Bank Marketing, Vol. 35 No.
7,2017, pp. 1088-1112.

A8S5. The impact of service bundles on the mechanism through which functional value and price
value affect WOM Intent (together with Chatura Ranaweera). Journal of Service Management, Vol.
28 No. 4, 2017, pp. 707-723.

A86. The impact of consumer local engagement on local store patronage and customer
satisfaction (together with Mika Skippari and Jussi Nyrhinen). The International Review of Retail
Distribution and Consumer Research, Vol. 27 No. 5, 2017, 485-501.

A87. Exploring the nexus between financial sector reforms and the emergence of digital
banking culture — Evidences from a developing country (together with Aijaz Shaikh and Richard
Glavee-Geo). Research in International Business and Finance, Vol. 42, 2017, pp. 1030-1039.

A88. Digital advertising around paid spaces. E-advertising industry’s revenue engine: A review
and research agenda (together with Bilal Aslam). Telematics and Informatics, Vol. 34 No. 8, 2017,
pp. 1650-1662.

A89. How relevant are risk perceptions, effort, and performance expectancy in mobile banking
adoption? Evidence from a developing market (together with Aijaz Shaikh and Richard Glavee-
Geo). International Journal of E-Business Research, Vol. 14 No. 2, 2018, pp. 39-60.

A90. What drives travelers' adoption of User-Generated Content?: A literature review (together
with Dandison Ukpabi). Tourism Management Perspectives, Vol. 28, 2018, pp. 251-273.
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A91. The role of negative and positive forms of power in supporting CSR alignment and
commitment between Large Firms and SMEs (together with David Harness, Chatura Ranaweera
and Chanaka Jayawardhena). Industrial Marketing Management, Vol. 75, 2018, pp. 17-30.

A92. Salesperson adoption and usage of mobile sales configuration tools (together with Nodir
Sanakulov and Sami Kalliomaa). Journal of Systems and Information Technology, Vol. 20 No. 2,
2018, pp. 168-190.

A93. Understanding moderating effects in increasing share-of-wallet and word-of-mouth: A
case study of Lidl grocery retailer (together with Aijaz Shaikh and Juho Hékkinen). Journal of
Retailing and Consumer Services, Vol. 44, 2018, pp. 45-53.

A94. How perceived value drives the use of mobile financial services apps (together with Aijaz
A. Shaikh, Hannu Saarijédrvi and Saila Saraniemi). International Journal of Information Management
(Special Issue), Vol. 47, 2019, pp. 252-261.

A95. Understanding technology diffusion in emerging markets: The case of Chinese mobile
devices in Nigeria (together with Sunday Adewale Olaleye, Dandison C. Ukpabi, and loannis
Rizomyliotis). International Journal of Emerging Markets, Vol. 14 No. 5, 2019, pp. 731-751.

A96. Omnichannel experience — Towards successful channel integration in retail (together with
Olli Tyrvéinen). Journal of Customer Behaviour, Vol. 18, No. 1, 2019, pp. 17-34.

A97. A systematic literature review and analysis of mobile retailing adoption (together with Olli
Tyrvdinen). Journal of Internet Commerce, Vol. 18 No. 2, 2019, pp. 221-247.

A98. Drivers and outcomes of consumer engagement (together with Aijaz A. Shaikh, Richard
Glavee-Geo and Robert Ebo Hinson). International Journal of Bank Marketing, Vol. 38 No. 1, 2019,
pp. 1-20.

A99. About time: A motivation-based complementary framework for temporal dynamics in
web personalization (together with Ville Salonen). Journal of Systems and Information Technology,
Vol. 21 No. 2, 2019, pp. 236-254.

A100. An empirical assessment of employer branding as a form of sport event sponsorship
(together with Lasse Paakkonen). International Journal of Sports Marketing and Sponsorship, Vol.
20 No. 4, 2019, pp. 666-682.

A101. The role of fundamental motivations in willingness-to-pay online (together with Ville
Salonen and Juha Munnukka). Journal of Retailing and Consumer Services, Vol. 52, 2020, 101930.

A102. Examining consumers’ usage intention of contactless payment system (together with Aijaz
Shaikh, Matti Leppiniemi and Roope Luomala). International Journal of Bank Marketing, Vol. 38
No. 2, 2020, pp. 332-351.

A103. Adapting and validating scale of customer engagement in online travel communities
(together with Peter Mkumbo and Dandison C Ukpabi). European Journal of Tourism Research, Vol.
25, 2020, pp. 1-33.
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A104. Is it all about consumer engagement? Explaining continuance Intention for utilitarian
and hedonic service consumption (together with Janne Hepola and Matti Leppaniemi). Journal of
Retailing and Consumer Services, Vol. 57, 2020, 102232.

A10S. Personalization and hedonic motivation in creating customer experiences and loyalty in
omnichannel retail (together with Olli Tyrvdinen and Hannu Saarijirvi). Journal of Retailing and
Consumer Services, 57, 2020, 102233.

A106. Setting the future of digital and social media marketing research: Perspectives and
research propositions (together with Yogesh K. Dwivedi, Elvira Ismagilova, Laurie Hughes, Jamie
Carlson, Raffaele Filieri, Jenna Jacobson, Varsha Jain, Hajer Kefi, Anjala S. Krishen, Vikram Kumar,
Mohammad M. Rahman, Ramakrishnan Raman, Philipp A. Rauschnabel, Jennifer Rowley, Jari Salo,
Gina A. Tran and Yichuan Wang). International Journal of Information Management, Vol. 59, 2021,
102168.

A107. Consumption values and mobile banking services: Understanding the urban-rural
dichotomy in a developing economy (together with Richard Glavee-Geo, Dineshwar Ramdhony,
Aijaz A. Shaikh and Ashna Hurpaul). International Journal of Bank Marketing, Vol. 39 No. 2, 2021,
pp. 272-293.

A108. Digital innovation & enterprise in the sharing economy: an action research agenda
(together with Aijaz A. Shaikh and Ravishankar Sharma). Digital Business, Vol. 1 No. 1, 2021,
100002.

A109. Implications of the COVID-19 pandemic on market orientation in retail banking
(together with Hannele Haapio, Joel Mero and Aijaz A. Shaikh). Journal of Financial Services
Marketing, Vol. 26, 2021, pp. 205-214.

A110. Examining the impact of eWOM-triggered customer-to-customer interactions on
travelers’ repurchase and social media engagement (together with Ernest Izogo, Hongfei Liu
and Mercy Mpinganjira). Journal of Travel Research, Vol. 61 No. 8, 2022, pp. 1872—-1894.

A111. Agile logic for SaaS implementation: Capitalizing on marketing automation software in
a start-up (together with Joel Jonathan Mero, Miira Leinonen and Hannu Makkonen). Journal of
Business Research, Vol. 145, 2022, 583-594.

A112. Online grocery shopping before and during the COVID-19 pandemic: A meta-
analytical review (together with Olli Tyrvéinen). Telematics and Informatics, Vol. 71, 2022,
101839.

A113. Negative eWOM and perceived credibility: a potent mix in consumer relationships?
(together with Ernest Emeka Emeka Izogo and Chanaka Jayawardhena). International Journal of
Retail & Distribution Management, Vol. 51 No. 2, 2023, pp. 149-169.

A114. Becoming TikTok famous: Strategies for global brands to engage consumers in an
emerging market (together with Risqo Wahid, Kimmo Taiminen and Diah Isnaini Asiati). Journal
of International Marketing, Vol. 31 No. 1, 2023, pp. 106-123.
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A115. Mobile money as a driver of digital financial inclusion (together with Aijaz A. Shaikh,
Richard Glavee-Geo and Robert Ebo Hinson). Technological Forecasting & Social Change, Vol.
186, Part B, 2023, 122158.

A116. Medicine of the future: How and who is going to treat us? (together with Ignat Kulkov,
Julia Kulkova, Rene Rohrbeck, Shasha Lu, Ahmed Khwaja and Joel Mero). Futures, Vol.146, 2023,
103097.

A117. Understanding the role of social media content in brand loyalty: A meta-analysis of
user-generated content versus firm-generated content (together with Olli Tyrvéinen and
Dandison C. Ukpabi). Journal of Interactive Marketing, Vol. 54 No. 3, 2023, pp. 400-413.

A118. Analysing user well-being in ridehailing services (together with Francisco Liébana-
Cabanillas, Aijaz A. Shaikh, Majed Alharthi and Hawazen Alamoudi). Spanish Journal of
Marketing (in press), 2023.

A119. Framework for understanding quantum computing use cases from a multidisciplinary
perspective and future research directions (together with Dandison Ukpabi, Astrid Botticher,
Anastasija Nikiforova, Dragos Petrescu, Paulina Schindler, Visvaldis Valtenbergs. Lennard
Lehmann and Abuzer Yakaryilmaz). Futures, Vol. 154, 2023, 103277.

A120. Growing influencer credibility to drive endorsement effectiveness: A literature review
(together with Chuong Hoang Bao Nguyen and Joel Mero). International Journal of Internet
Marketing and Advertising (in press).

A121. Investigating the impact of rewarded social media engagement on satisfaction,
commitment, loyalty and on loyalty programs in sports industry (together with Muniba Rauf
and Matti Leppédniemi). International Journal of Sport Management and Marketing (in press).

A122. Digital content marketing on social media along the B2B customer journey: The effect
of timely content delivery on customer engagement (together with Anna Salonen, Joel Mero,
Juha Munnukka, and Marcus Zimmer). Industrial Marketing Management, Vol. 118, 2024, pp. 12-
26.
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A3. Book section, Chapters in research books

A3-1. Sports event spectators’ perceptions of mobile marketing. Empirical evidence from
Finland (together with Jari Salo, Manne Kesti, Timo Koivuméki and Annu Ristola). In Pitts B.G.
(Ed.), “Where Sport Marketing Theory Meets Practice: Selected Papers from the Second Annual
Conference of the Sport Marketing Association”, Fitness Information Technology, 2005, pp. 73-86.

A3-2. The mobile network as a new medium for marketing communications. A case study from
Finland (together with Matti Leppédniemi, Jari Salo, Jaakko Sinisalo and Feng Li). In Unhelkar, B.
(Ed.), “Handbook of Research in Mobile Business: Technical, Methodological and Social
Perspectives”, Idea-Group Reference, Vol. 2, 2006, pp. 708-718.

A3-3. Integrated marketing communications in mobile context (together with Matti Leppéniemi,
Jaakko Sinisalo and Jari Salo). In Diehl, S. and Terlutter, R. (Eds.), “International Advertising and
Communication — Current Insights and Empirical Findings®, Deutscher Universitits-Verlag,
Wiesbaden, 2006, pp. 397-415.

A3-4. On the evaluation of mobile marketing effectiveness: An empirical study in Finland
(together with Matti Leppédniemi, Heikki Lehto and Shintaro Okazaki). In Pereira, F.C., Verissimo,
J. and Neijens, P. (Eds.), “New Trends in Advertising Research”, Silabo, Lisbon, Portugal, 2008, pp.
293-307.

A3-5. Sources of trust in permission-based mobile marketing (together with Chanaka
Jayawardhena, Andreas Kuckertz and Teemu Kautonen). In Kautonen, T. and Karjaluoto, H. (Eds.),
“Trust and New Technologies: Marketing and Management on the Internet and Mobile Media”,
Cheltenham, UK and Lyme, US: Edward Elgar, 2008, pp. 165-181.

A3-6. Sources of trust and consumers’ participation in permission-based mobile marketing
(together with Teemu Kautonen). In Unhelkar, B. (Ed.), “Handbook of Research in Mobile Business:
Technical, Methodological and Social Perspectives (2" Ed.)”, IGI Global, 2008, pp. 304-315.

A3-7. The drivers for the adoption and use of m-services: A consumer perspective (together with
Craig Standing, Patricia McManus and Susan Standing). In Kock, N. (Ed.), “Virtual team leadership
and collaborative engineering advancements: Contemporary issues and implications (Advances in e-
Collaboration Series: Volume 3)”, IGI Global, 2009, pp. 28-39.

A3-8. The impact of gender and age on consumer responsiveness to permission-based mobile
advertising (together with Heikki Lehto and Matti Leppaniemi). In Pousttchi, K. and Wiedemann,
D.G. (Eds.), “Handbook of Research on Mobile Marketing Management”, Information Science
Reference, 2009, pp. Chapter XVI.

A3-9. A Firm’s Activity in Social Media and Its Relationship with Corporate Reputation and
Firm Performance (together with Hanna Mikinen and Joel Jérvinen). In Fabrizio D’Ascenzo,
Massimo Magni, Alessandra Lazazzara and Stefano Za (Eds.), “Blurring the Boundaries Through
Digital Innovation: Individual, Organizational, and Societal Challenges” (pp. 161-172). Springer:
Lecture Notes in Information Systems and Organisation (LNISO) 19, 2016.

A3-10. The Effects of Brand Engagement in Social Media on Share of Wallet (together with Juha

Munnukka and Severi Tiensuu). In Fabrizio D’ Ascenzo, Massimo Magni, Alessandra Lazazzara and
Stefano Za (Eds.), Blurring the Boundaries Through Digital Innovation: Individual, Organizational,

11



Researcher ID: M-4488-2014 12.2.2024

and Societal Challenges (pp. 173-186). Springer: Lecture Notes in Information Systems and
Organisation (LNISO) 19, 2016.

A3-11. The Effect of Consumer Local Engagement and Personal Values to Local Store
Patronage (together with Mika Skippari and Jussi Nyrhinen). In K. K. Kim (Ed.), Celebrating
America’s Pastimes: Baseball, Hot Dogs, Apple Pie and Marketing?: Proceedings of the 2015
Academy of Marketing Science (AMS) Annual Conference (pp. 959-963). Springer; Academy of
Marketing Science. doi:10.1007/978-3-319-26647-3 203 (same as CP75)

A3-12. A Cross-Cultural Study of Smartphone Adoption in Uzbekistan and South Korea
(together with Nodir Sanakulov). In S. Sarma (Ed.), Global Observations of the Influence of Culture
on Consumer Buying Behavior (pp. 171-189), 2017, IGI Global. doi:10.4018/978-1-5225-2727-
5.chO11.

A3-13. Value Co-creation through Digitalization (together with Katja Rantala). In Eskola, A. (Ed.),
Navigating through Changing Times: Knowledge Work in Complex Environment (pp. 113-129).
Routledge, 2018.

A3-14. Co-Creation Opportunities: Managerial Transformation of Digitisation Risks into
Success Factors. (together with Katja Rantala). In P. N. Melo, & C. Machado (Eds.), Management
Transformation and Technological Challenges in the Digital Age (pp. 31-52). CRC Press.

A3-15. Social network brand visibility (SNBV) : Conceptualization and empirical evidence
(together with Aijaz Shaikh, Richard Glavee-Geo, Adina-Gabriela Tudor and Chen Zheng). In J.
Agarwal, & T. Wu (Eds.), Emerging Issues in Global Marketing : A Shifting Paradigm (pp. 149-
178). Cham: Springer International Publishing. doi:10.1007/978-3-319-74129-1 6

A3-16. Mobile financial services: Introduction, definition, and conceptualization (together with
Aijaz A. Shaikh). In A. A. Shaikh, & H. Karjaluoto (Eds.), Marketing and Mobile Financial Services:
A Global Perspective on Digital Banking Consumer Behaviour (pp. 3-26). Abingdon: Routledge,
2019.

A3-17. Factors influencing mobile banking continuous use in Sub-Sahara Africa: A study of
mobile banking users in Nigeria (together with Ukpabi, D., Olaleye, S. A. and Abass, S. M.). In A.
A. Shaikh, & H. Karjaluoto (Eds.), Marketing and Mobile Financial Services: A Global Perspective
on Digital Banking Consumer Behaviour (pp. 92-115). Abingdon: Routledge, 2019.

A3-18. How is the use of mobile money services transforming lives in Ghana? (together with
Aijaz A. Shaikh, Richard Glavee-Geo and Robert Hinson). In A. A. Shaikh, & H. Karjaluoto (Eds.),
Marketing and Mobile Financial Services: A Global Perspective on Digital Banking Consumer
Behaviour (pp. 256-280). Abingdon: Routledge, 2019.

A3-19. Mobile financial services: Conclusion (together with Aijaz. A. Shaikh). In A. A. Shaikh, &
H. Karjaluoto (Eds.), Marketing and Mobile Financial Services: A Global Perspective on Digital
Banking Consumer Behaviour (pp. 281-287). Abingdon: Routledge.

A3-20. Chatbot Adoption in Tourism Services : A Conceptual Exploration (together with
Dandison Ukpabi and Bilal Aslam). In Stanislav Ivanov and Craig Webster (Eds.), Robots, Artificial
Intelligence and Service Automation in Travel, Tourism and Hospitality, Emerald Publishing Limited,
UK, 2019 (pp. 105-121).

12



Researcher ID: M-4488-2014 12.2.2024

A3-21. Mobile Advertising Framework: Format, Location and Context (together with Bilal
Aslam). In Pedro Novo Melo and Carolina Machado (Eds.), Business Intelligence and Analytics in
Small and Medium Enterprises 2020, CRC Press, UK, 2020 (pp- 53-74).

A3-22. The Development of Loyalty Programs in the Retail Sector (together with Muniba Rauf).
In Pedro Novo Melo and Carolina Machado (Eds.), Business Intelligence and Analytics in Small and
Medium Enterprises 2020, CRC Press, UK, 2020 (pp.105-121).

A3-23. How a glass processing SME developed its Big Data competence? (together with Joel Mero
and Tanja Tammisalo). In A. Lindgreen, T. Ringberg, T. Ritter, and C. L. Pedersen (Eds.), Big Data
in Small Business, Edward Elgar, UK, 2021.

A3-24. Data-driven marketing processes: Boundaries and how to overcome them (together with
Heidi Lansipuro). In O. Niininen (Ed.), Contemporary Issues in Digital Marketing, Routledge, (pp.
22-31), 2022.

A3-25. The planning and implementation process of programmatic advertising campaigns in
emerging markets (together with Thanh Tiet). In O. Niininen (Ed.), Contemporary Issues in Digital
Marketing, Routledge, (pp. 32-45), 2022.

A3-26. The antecedents and outcomes of online consumer brand experience (together with Joel
Konttinen and Aijaz A. Shaikh). In O. Niininen (Ed.), Contemporary Issues in Digital Marketing,
Routledge, (pp. 49-60), 2022.

A3-27. Data obstacles and privacy concerns in artificial intelligence initiatives (together with
Bilal Aslam and Eevi Varmavuo). In O. Niininen (Ed.), Contemporary Issues in Digital Marketing,
Routledge, (pp. 130-138), 2022.

A3-28. Future look: Communicating with customers using digital channels (together with Outi
Niininen, S. Singaraju, Chiara Valentini and Markus Muhonen). In O. Niininen (Ed.), Contemporary
Issues in Digital Marketing, Routledge (pp. 165-175), 2022.

A3-29. Video recruitment: Online perspectives and implications for employer branding
(together with Leyla Yacine). In C. Machado, & J. P. Davim (Eds.), Organizational Innovation in the
Digital Age (pp. 87-123). Springer International Publishing, 2022. https://doi.org/10.1007/978-3-
030-98183-9 4

A3-30. Generation Z and digital marketing (together with Anni Mékitalo and Outi Niininen). In
Zheng Yan (Ed.), Cambridge Handbook of Cyber Behavior, Cambridge University Press, UK, 2022.

A3-31. The influence of Facebook discussions on purchase intention and word-of-mouth
(together with Henriikka Krasila and Juha Munnukka). In Alkis Thrassou, Demetris Vrontis,
Leonidas Efthymiou, Yaakov Weber, Riad Shams, Evangelos Tsoukatos (Eds.), Business
Advancement through Technology Volume I: Markets and Marketing in Transition (pp. 137-157),
Palgrave Macmillan, 2022.

A3-32. Investigating the impact of rewarded social media engagement, trust, perceived
switching cost and loyalty on loyalty members in sports industry (together with Muniba Rauf). In
O. Niininen (Ed.), Social Media for Progressive Public Relations (pp. 138-157). Routledge, 2022.

13



Researcher ID: M-4488-2014 12.2.2024

A3-33. Leveraging sport sponsorship with digital marketing communication: A conceptual
model (together with Robert Pakk). In O. Niininen (Ed.), Social Media for Progressive Public
Relations (pp. 111-123). Routledge, 2022.

A3-34. Simultaneous support for and opposition to brands: A study on brand love and hate -
the two poles of brand polarization (together with Jussi Tornberg and Outi Niininen). In O. Niininen
(Ed.), Social Media for Progressive Public Relations. Routledge, 2022.

A3-35. Future trends in social media and public relations (together with Arango, L., Lievonen,
M., Muhonen, M., Niininen, O., Singaraju, S., Spickett-Jones, J. G., Sundermann, G., & Valentini,
C. In O. Niininen (Ed.), Social Media for Progressive Public Relations (pp. 227-239). Routledge,
2022.

A3-36. Hybrid Work: Gen Z Expectations and Internal Employer Branding Implications
(together with Leyla Yacine). In P. Madan, S. Tripathi, F. Khalique, & G. Puri (Eds.), Re-envisioning
Organizations through Transformational Change: A Practitioners Guide to Work, Workforce, and
Workplace (pp. 21-50). Routledge, Productivity Press.

A3-37. The selection process of influencers for marketing purposes in an organization (together
with Tia Huttula). In C. Machado & J. Paulo Davim (Eds.), Industry 5.0: Creative and Innovative
Organizations (pp. 27-53). Springer, Cham.

A3-38. Impact of the Retail Service Experience on Cross-Channel Customer Loyalty (together
with Jussi Nyrhinen). In Richard Cuthbertson, Olli Rusanen & Lauri Paavola (Eds.), The Red Queen
Retail Race: An Innovation Pandemic in the Era of Digitization (pp. 112-136). Oxford University
Press, 2023.

A3-39. To Share or Not: Drivers and Barriers of Sustainable Peer-to-Peer Food Sharing
Platform Adoption (together with Daria Soloveva and Mika Skippari). In D. Vrontis, A. Thrassou,
L. Efthymiou, Y. Weber, S. M. R. Shams, & E. Tsoukatos (Eds.), Business for Sustainability, Volume
II: Contextual Evolution and Elucidation (pp. 117-141). Palgrave Macmillan. Palgrave Studies in
Cross-disciplinary Business Research, In Association with EuroMed Academy of Business, 2023.

Forthcoming:

Aslam, B., Karjaluoto, H. & Mero, J. (2023). Herd behavior in the adoption of artificial
intelligence: Exploration of drivers and potential consequences. In Managerial Challenges of
Industry 4.0, Eds. C. Machado and J.P. Davim, Edition Diffusion Presse Sciences - EDP Sciences.
Social media’s role in customer experience creation: User-generated vs. brand-generated

content (together with Olli Tyrvéinen and Pinja Karjala). In Contemporary Issues in Social Media
Marketing — Volume 2, Eds. Subir Bandyopadhyay & Bikramjit Rishi, Routledge.

14



Researcher ID: M-4488-2014 12.2.2024

A4. Conference proceedings

A4-1. Measuring attitudes towards Internet banking. Empirical evidence from Finland.
Proceedings of the European Marketing Academy Conference (EMAC), p. 104 [Full paper on CD-
ROM], Bergen, Norway, May 8-11, 2001.

A4-2. A study on Internet usage among bank customers in Finland (together with Minna Mattila
and Tapio Pento). Proceedings of the American Marketing Association (AMA) Winter Marketing
Educators' Conference, Vol. 13, pp. 422-429, Austin, Texas, USA, February 22-25, 2002.

A4-3. Internet banking - the future of banking. Proceedings of the 11" Annual AMA Frontiers in
Services Conference, p. 21, Maastricht, The Netherlands, June 27-29, 2002.

A4-4. Online banking - customers' voice of security. Proceedings of the 5" German Online
Research Conference, p. 78, Hohenheim, Germany, October 10-11, 2002.

A4-5. Relationship quality in online banking: preliminary results from Finland (together with
Teemu Kautonen). Proceedings of the Australian and New Zealand Marketing Academy Conference
(ANZMAC), pp. 271-277, Melbourne, Australia, December 2-4, 2002.

A4-6. Individual differences in private banking: Empirical evidence from Finland (together with
Timo Koivumiki and Jari Salo). Proceedings of the 36" Hawaii International Conference on System
Sciences (HICSS-36), p. 196 [Full paper on CD-ROM: HICSS-36]. Big Island, Hawaii, January 6-9,
2003.

A4-7. An investigation of consumer behaviour in mobile phone markets in Finland (together
with Jukka Pakola, Marjukka Pietild and Rauli Svento). Proceedings of the European Marketing
Academy Conference (EMAC), p. 148 [Full paper on CD-ROM: EMACO03]. Glasgow, UK, May 20-
23, 2003.

A4-8. Exploring consumer motives in mobile phone industry: an investigation of Finnish mobile
phone users (together with Jari Karvonen, Jukka Pakola, Marjukka Pietild, Jari Salo and Rauli
Svento). Proceedings [Global Issues of Business] of the 1% International Conference on Business
Economics, Management, and Marketing, Vol. 3, pp. 335-342, Athens, Greece, June 26-29, 2003.

A4-9. An exploratory study on antecedents and consequences of mobile phone usage in Finland
(together with Jukka Pakola, Marjukka Pietild and Rauli Svento). Proceedings of the American
Marketing Association (AMA) Summer Marketing Educator's Conference, Vol.14, pp. 170-178.
Chicago, USA, August 15-18, 2003.

A4-10. A closer look at digitalization of business relationships (together with Kimmo
Alajoutsijirvi and Jari Salo). Proceedings of the 19" IMP Conference, Lugano, Switzerland,
September 4-6, 2003.

A4-11. Digitalization and the changing structure of business networks (together with Kimmo
Alajoutsijarvi and Jari Salo). Proceedings of the Australian & New Zealand Marketing Academy
Conference (ANZMAC), pp. 698-711, Adelaide, Australia, December 1-3, 2003.

A4-12. SmartRotuaari — Context aware mobile multimedia services (together with Timo Ojala,

Jani Korhonen, Markus Aittola, Mark Ollila, Timo Koivuméki and Jaana Tédhtinen). Proceedings of

15



Researcher ID: M-4488-2014 12.2.2024

the 2" International Conference on Mobile and Ubiquitous Multimedia, pp. 9-18, Norrkdping,
Sweden, December 10-12, 2003.

A4-13. Technology licensing strategies. The case of a Finnish high-tech firm. (together with Mari
Mihonen and Timo Koivumaéki). Proceedings of the Western Business & Management Association
Annual Meeting, V (1) [CD-ROM], Las Vegas, USA, October 10-12, 2004.

A4-14. An investigation of channel preferences in the retailing sector. How to capitalize on
digital channels? (together with Jari Salo, Matti Leppéaniemi, Jaakko Sinisalo and Mari Mahonen).
Proceedings of the 5" Annual Hawaii International Conference on Business [CD-ROM], Honolulu,
Hawaii, May 26-29, 2005.

A4-15. Mapping the stages of organizational technology adoption process (together with Mari
Mihénen and Jari Salo). Proceedings of the 5™ Annual Hawaii International Conference on Business
[CD-ROM], Honolulu, Hawaii, May 26-29, 2005.

A4-16. Factors affecting customer’s willingness to receive mobile marketing (together with Matti
Leppéniemi, Jari Salo and Jaakko Sinisalo). Proceedings of the 4th International Conference on
Research in Advertising (ICORIA), pp. 249-253, Saarbriicken, Germany, June 2-4, 2005.

A4-17. Building customer database for mobile customer relationship management purposes
(together with Jaakko Sinisalo, Jari Salo, Matti Leppaniemi and Xiande Zhao). Proceedings of the
4th International Conference on Information and Management Sciences (IMS2005), Vol. 4, pp. 109-
115, Kunming & Dali & Shangrila, China, July 1-10, 2005.

A4-18. Mobile customer relationship management: European perspective. Proceedings of the
4th International Conference on Information and Management Sciences (IMS2005), Vol. 4, p.2,
Kunming, Dali & Shangrila, China, July 1-10, 2005.

A4-19. An investigation of third generation (3G) mobile technologies and services. Proceedings
of the BAI2005 International Conference on Business and Information, Vol. 2, [CD-ROM], Hong
Kong, July 14-15, 2005. (BAI2005 Best Paper Award).

A4-20. IT-enabled supply chain management (together with Jari Salo). Proceedings of the
BAI2005 International Conference on Business and Information, Vol. 2, [CD-ROM], Hong Kong,
July 14-15, 2005.

A4-21. Exploring novel combinations of mobile, print, and the Web medium (together with Matti
Leppdniemi, Jari Salo, Jaakko Sinisalo and Feng Li). Proceedings of the British Academy of
Management (BAM) Conference, [CD-ROM] Oxford, UK, September 13-15, 2005.

A4-22. Permission to use personal information in mobile marketing and the impact of trust: a
conceptual framework (together with Mary Chan Sio Lai, Teemu Kautonen and Jari Salo).
Proceedings of the Australian & New Zealand Marketing Academy Conference (ANZMAC), pp. 97-
106 [CD-ROM], Perth, Australia, December 5-7, 2005.

A4-23. Consumer perspectives on mobile advertising and marketing (together with Steve Benson
and Craig Standing). Proceedings of the Australian & New Zealand Marketing Academy Conference
(ANZMAC), pp. 135-141 [CD-ROM], Perth, Australia, December 5-7, 2005.

16



Researcher ID: M-4488-2014 12.2.2024

A4-24. Strategic net of mobile advertising: a study of actors and activities (together with Jari
Salo, Jenni Sutinen and Johanna Tirri). Proceedings of the Australian & New Zealand Marketing
Academy Conference (ANZMAC), pp. 154-160 [CD-ROM], Perth, Australia, December 5-7, 2005.

A4-25. Managing customer relationships through mobile medium — underlying issues and
opportunities (together with Jaakko Sinisalo, Jari Salo, and Matti Leppaniemi). Proceedings of the
39th Hawaii International Conference on System Sciences (HICSS-39), [CD-ROM], Kauai, Hawaii,
January 4-7, 2006.

A4-26. Mobile marketing research (2000-2005): Emergence, current status, and future
directions (together with Matti Leppaniemi and Jaakko Sinisalo). Proceedings of the CMC 2006 11th
Conference on Corporate and Marketing Communications, pp. 85-93, Ljubljana, Slovenia, April 21-
22, 2006.

A4-27. Exploring new facets of marketing communications — a mobile customer relationship
management approach (together with Jaakko Sinisalo). Proceedings of the CMC 2006 11th
Conference on Corporate and Marketing Communications, pp. 94-103, Ljubljana, Slovenia, April 21-
22, 2006.

A4-28. Trust as a factor affecting consumers’ participation in mobile marketing (together with
Teemu Kautonen). Proceedings of the European Marketing Academy Conference (EMAC), [CD-
ROM], Athens, Greece, May 23-26, 2006.

A4-29. The management of innovation process back-end with industrial products (together with
Henri Simula). Proceedings of the European Marketing Academy Conference (EMAC), [CD-ROM],
Athens, Greece, May 23-26, 2006.

A4-30. An empirical investigation of online banking service quality. A model development and
test (together with Kari Pikkarainen, Tero Pikkarainen, Seppo Pahnila, Lasse Jarvenpid and Ville
Kauppi). Proceedings of the BAI2006 International Conference on Business and Information, Vol. 3,
[CD-ROM], Singapore, July 12-14, 2006.

A4-31. The impact of demographics on mobile service usage: empirical evidence from Finland
(together with Matti Leppéaniemi, Craig Standing, Sami Kajalo, Marko Merisavo, Ville Virtanen, and
Sami Salmenkivi). Proceedings of the BAI2006 International Conference on Business and
Information, Vol. 3, [CD-ROM], Singapore, July 12-14, 2006.

A4-32. Individual differences in the use of mobile services among Finnish consumers (together
with Matti Leppaniemi, Craig Standing, Sami Kajalo, Marko Merisavo, Ville Virtanen, and Sami
Salmenkivi). Proceedings of the British Academy of Management Conference [CD-ROM], Belfast,
UK, September 12-14, 2006.

A4-33. Deployment of electronic commerce tools in the business-to-business services context
(together with Jari Salo). Proceedings of the Information Resources Management Association
(IRMA) International Conference, pp. 1030-32 [CD-ROM], Vancouver, Canada, May 19-23, 2007.

A4-34. Permission-based mobile marketing: The importance of trust in selected European
markets (together with Teemu Kautonen, Chanaka Jayawardhena, and Andreas Kuckertz).
Proceedings of the European Marketing Academy Conference (EMAC), [CD-ROM], Reykjavik,
Iceland, May 22-25, 2007.

17



Researcher ID: M-4488-2014 12.2.2024

A4-35. The role of firm’s existing knowledge base and critical customer feedback in the
innovation process in the industrial market (together with Jari Salo, Henri Simula and Tuula
Lehtiméki). Poster at the European Marketing Academy Conference (EMAC), Reykjavik, Iceland,
May 22-25, 2007.

A4-36. Mobile marketing: from marketing strategy to mobile marketing campaign
implementation (together with Matti Leppéiniemi). Proceedings of the 6th Annual Global Mobility
Roundtable Conference, Los Angeles, June 1-2, 2007.

A4-37. New product innovation process: A case study from the metal manufacturing industry
(together with Jari Salo and Hanna Jussila). Proceedings of the 14th International Product
Development Management Conference, pp. 1259-1270, Porto, Portugal, June 10-12, 2007.

A4-38. The front end of innovation process in industrial customer project: The effect of firm’s
existing knowledge base (together with Jari Salo and Tuula Lehtiméki). Proceedings of the 14th
International Product Development Management Conference, 1271-1282, Porto, Portugal, June 10-
12, 2007.

A4-39. Factors affecting customers’ acceptance of mobile advertising (together with Matti
Leppéniemi, Heikki Lehto and Shintaro Okazaki). Proceedings of the 6th International Conference
on Research in Advertising (ICORIA), Lisbon, Portugal, June 29-30, 2007.

A4-40. Impact of gender, age, income and employment status on consumers’ engagement in
SMS advertising (together with Matti Leppaniemi). Proceedings of the 6th International Conference
on Research in Advertising (ICORIA), Lisbon, Portugal, June 29-30, 2007.

A4-41. Intention to receive mobile marketing. A model development and test (together with Craig
Standing, Michael Becker and Matti Leppédniemi). Proceedings of the BAI2007 International
Conference on Business and Information, Vol. 4, [CD-ROM], Tokyo, July 10-13, 2007.

A4-42. The effects of digital economy on different industries. A conceptual tool for analyzing
digitalization (together with Jari Salo). Proceedings of the BAI2007 International Conference on
Business and Information, Vol. 4, [CD-ROM], Tokyo, July 10-13, 2007.

A4-43. Consumers’ intention to engage in mobile marketing communications (together with
Matti Leppéaniemi, Heikki Lehto and Shintaro Okazaki). Proceedings of the EBRF 2007 Conference,
pp. 141-143, Jyviaskyl4, Finland, September 25-27, 2007.

A4-44. Sources of trust in permission-based mobile marketing: a cross-country comparison
(together with Teemu Kautonen, Andreas Kuckertz and Chanaka Jayawardhena). Proceedings of the
4th Workshop on Trust Within and Between Organizations, [CD-ROM], Amsterdam, October 25-26,
2007.

A4-45. Customers’ intention to engage in permission based mobile marketing communications

(together with Heikki Lehto, Matti Leppaniemi and Chanaka Jayawardhena). Proceedings of the
European Marketing Academy Conference (EMAC), [CD-ROM], Brighton, UK, May 27-30, 2008.

18



Researcher ID: M-4488-2014 12.2.2024

A4-46. An examination of service quality, trust, value and loyalty among mobile subscribers
(together with Chanaka Jayawardhena, Minna Pihlstrom and Matti Leppéniemi). Proceedings of the
European Marketing Academy Conference (EMAC), [CD-ROM], Brighton, UK, May 27-30, 2008.

A4-47. The relationship between service quality, perceived value, trust and loyalty to mobile
operators and their services (together with Chanaka Jayawardhena, Matti Leppéniemi and Minna
Pura). Proceedings of the 2008 Academy of Marketing Science Annual Conference, Vancouver, BC,
Canada, May 28-31, 2008.

A4-48. The four stage loyalty model and moderating effects: An application in the marketing
of mobile operator’s services (together with Chanaka Jayawardhena and Matti Leppéniemi).
Proceedings of the EBRF 2008 Conference, pp. 101-103, Helsinki-Stockholm, Finland-Sweden,
September 22-24, 2008.

A4-49. The effect of green values on loyalty: the development of a conceptual model (together
with Nora Mustonen). Proceedings of the 2009 Academy of Marketing Science Annual Conference
[CD-ROM], Baltimore, MD, USA, May 20-23, 2009. (Best-in-Track Paper Award).

A4-50. Effects of service quality, trust, and perceived value on customer loyalty: the case of
mobile subscribers (together with Chanaka Jayawardhena, Matti Leppéniemi and Minna Pihlstrom).
Proceedings of the 2009 Academy of Marketing Science Annual Conference [CD-ROM], Baltimore,
MD, USA, May 20-23, 2009.

A4-51. Integrated marketing communications and industrial marketing: How to make them
match? (together with Nora Mustonen, Tuula Lehtimiki and Jari Salo). Proceedings of the European
Marketing Academy Conference (EMAC), [CD-ROM], Nantes, France, May 26-29, 2009.

A4-52. The effect of customer’s greenness and perceived value on loyalty in industrial
relationships: The role of communication and relationship length (together with Nora Mustonen
and Chanaka Jayawardhena). Proceedings of the Academy of Marketing Science (AMS) Conference
[CD-ROM], Portland, Oregon, USA, May 26- 29, 2010.

A4-53. Managing the co-creation of marketing communication: Social media and non-profit
organizations (together with Aarne Tollinen). Proceedings of the 6th International Forum on
Knowledge Asset Dynamics (IFKAD), [CD-ROM], Tampere, Finland, June 15 -17, 2011.

A4-54. Is there a need for new marketing communications performance metrics for social
media? (together with Aarne Téllinen). Proceedings of the 4" Annual Conference of the EuroMed
Academy of Business, pp. 1794-1810, Elounda, Crete, Greece, October 20-21, 2011.

A4-55. Opportunities and challenges of social media monitoring in the business to business
sector (together with Aarne Tollinen and Joel Jarvinen). Proceedings of the 4th International Business
and Social Science Research Conference, Dubai, UAE, January 5-7, 2012.

A4-56. Utilizing web analytics and social media monitoring for marketing communication
measurement purposes in industrial marketing (together with Joel Jarvinen, Aarne To6llinen and
Elisabeth Plazter). Proceedings of the Academy of Marketing Science (AMS) Conference [CD-
ROM], New Orleans, USA, May 16-19, 2012.

19



Researcher ID: M-4488-2014 12.2.2024

A4-57. Facilitating innovations and value co-creation in industrial B2B firms by combining
digital marketing, social media and crowdsourcing (together with Henri Simula and Aarne
Tollinen). Proceedings of the Academy of Marketing Science (AMS) Conference [CD-ROM], New
Orleans, USA, May 16-19, 2012.

A4-58. Customer relationship management. The evolving role of customer data (together with
Hannu Saarijarvi and Hannu Kuusela). Proceedings of the Academy of Marketing Science (AMS)
Conference [CD-ROM], New Orleans, USA, May 16-19, 2012.

A4-59. How online environment improves industrial marketers’ abilibty to measure marketing
communication impacts? (together with Joel Jarvinen, Elisabeth Plazter and Aarne To6llinen).
Proceedings of the European Marketing Academy Conference (EMAC), [CD-ROM], Lisbon,
Portugal, May 22-25, 2012.

A4-60. Suggestions for B2B brand on surviving in the digital age (together with Heini Lipidinen).
Australian and New Zealand Marketing Academy Conference (ANZMAC), [CD-ROM], Melbourne,
Australia, December 3-5, 2012, Adelaide, Australia.

A4-61. Barriers to the use of mobile sales force automation systems. A salesperson’s perspective
(together with Jaakko Sinisalo and Saila Saraniemi). Proceedings of the Academy of Marketing
Science (AMS) Conference [CD-ROM], Monterey Bay, CA, USA, May 15-18, 2013.

A4-62. How service bundling moderates the formation of attitudes towards service providers?
(together with Chatura Ranaweera, Chanaka Jayawardhena and Ville Fredrikson). Proceedings of the
Academy of Marketing Science (AMS) Conference [CD-ROM], Monterey Bay, CA, USA, May 15-
18, 2013.

A4-63. The intention of the sales force to use mobile CRM: Model development and validation
(together with Chanaka Jayawardhena and Aarne Tollinen). Proceedings of the Academy of
Marketing Science (AMS) Conference [CD-ROM], Monterey Bay, CA, USA, May 15-18, 2013.

A4-64. Mobile banking services and consumer behavior- A literature review (together with Aijaz
Shaikh). Proceedings of the LCBR European Marketing Conference, Frankfurt am Main, Germany,
August 15-16, 2013.

A4-65. Are SMEs falling behind of digital marketing development? (together with Heini
Lipidinen). Proceedings of the Marketing EDGE Direct/Interactive Marketing Research Summit,
Chicago, IL, October 12-13, 2013.

A4-66. How effective is customer satisfaction in driving share of wallet? (together with Matti
Leppéniemi and Perttu Partanen). Proceedings of the ANZMAC 2013 Conference, Auckland, New
Zealand, December 1-4, 2013.

A4-67. Consumers’ attitudinal and behavioral responses to company-generated content online
(together with Heini Lipidinen). Proceedings of the ANZMAC 2013 Conference, Auckland, New
Zealand, December 1-4, 2013.

A4-68. Digital marketing channels in Finnish SMEs (together with Heini Lipidinen and Kimmo
Taiminen). Proceedings of the ANZMAC 2013 Conference, Auckland, New Zealand, December 1-
4,2013.

20



Researcher ID: M-4488-2014 12.2.2024

A4-69. Exploring the drivers of local store patronage (together with Jussi Nyrhinen and Mika
Skippari). Proceedings of the Finnish Retail Research Day 2014, University of Jyvaskyla, May 14,
2014.

A4-70. Are Facebook Brand Community Members Really Loyal to the Brand? (together with
Juha Munnukka and Anna Tikkanen). Proceedings of the 27th Bled eConference, June 1-5, 2014.

A4-71. Demonstrating the Impact of E-Marketing on Industrial Sales (together with Joel
Jarvinen). Proceedings of 27th Bled eConference, June 1-5, 2014.

A4-72. Antecedents and consequences of perceived investment value (together with Pekka
Puustinen). Proceedings of the 43¥ EMAC Annual Conference, Valencia, Spain, June 3-6, 2014.

A4-73. The Effects of Brand Engagement in Social Media and Perceived Innovativeness on
Share of Wallet (together with Juha Munnukka and Severi Tiensuu). Proceedings of the 10th Global
Brand Conference (Academy of Marketing's Brand, Identity and Corporate Reputation Special
Interest Group (SIG)), Turku, April 27-29, 2015.

A4-74. Exploring the Drivers of Local Store Patronage (together with Mika Skippari and Jussi
Nyrhinen). Proceedings of the 44" EMAC Annual Conference, Leuven, Belgium, May 26-29, 2015.

A4-75. The Effect of Consumer Engagement and Personal Values on Local Store Patronage
(together with Mika Skippari and Jussi Nyrhinen). Proceedings of the Academy of Marketing Science
Annual Conference, Denver, Colorado, May 12-14, 2015.

A4-76. A Firm’s Activity in Social Media and Its Relationship with Corporate Reputation and
Firm Performance (together with Hanna Mékinen and Joel Jérvinen). Proceedings of 28th Bled
eConference, June 7-10, 2015.

A4-77. The Effects of Brand Engagement in Social Media on Share of Wallet (together with Juha
Munnukka and Severi Tiensuu). Proceedings of 28th Bled eConference, June 7-10, 2015.

A4-78. In a bundle or out of a bundle: Does it matter for the provision of Word of Mouth?
(together with Chatura Ranaweera and Chanaka Jayawardhena). Proceedings of the 14th International

Research Symposium on Service Excellence in Management (QUIS14), Shanghai, China, June 18-
21, 2015.

A4-79. Motivational drivers of customer brand engagement in social media and its effect on
share of wallet (together with Juha Munnukka and Severi Tiensuu). Proceedings of the 22nd EIRASS
conference on Recent Advances in Retailing and Consumer Services Science, Montreal, Canada, July
27-29, 2015.

A4-80. The effect of real-time customer service on customer loyalty (together with Joel Jarvinen).
Proceedings of the 22nd EIRASS conference on Recent Advances in Retailing and Consumer

Services Science, Montreal, Canada, July 27-29, 2015.

A4-81. The effects of service bundling on customer perceptions, attitudes and behaviors
(together with Chatura Ranaweera and Chanaka Jayawardhena). Proceedings of the 22nd EIRASS

21



Researcher ID: M-4488-2014 12.2.2024

conference on Recent Advances in Retailing and Consumer Services Science, Montreal, Canada, July
27-29, 2015.

A4-82. The effects of customer perceived value and satisfaction on share-of-wallet: Mediating
role of loyalty intentions (together with Matti Leppédniemi). Proceedings of the 22nd EIRASS
conference on Recent Advances in Retailing and Consumer Services Science, Montreal, Canada, July
27-29, 2015.

A4-83. Unlocking new business potential in the field of digital services (together with Hanna
Komulainen, Pekka Puustinen, Hannu Saarijarvi, Saila Saraniemi, Kaisa Still, and Pauliina
Ulkuniemi). Proceedings of the XXV International Conference of RESER (European Association for
Research in Services). Copenhagen, Denmark, September 10-12, 2015.

A4-84. Consumer acceptance and use of Instagram (together with Joel Jarvinen and Roope
Ohtonen). Marketing EDGE Direct/Interactive Marketing Research Summit, Boston, USA, October
3-4,2015.

A4-85. An empirical investigation of mobile banking services adoption in Pakistan (together with
Aijaz Shaikh). Proceedings of the 17th International Conference on Mobile Business (ICMB), Paris,
France, November 19-20, 2015.

A4-86. The effect of online chat service on consumer attitudes and repurchase intentions in the
e-commerce retailing sector (together with Joel Jarvinen). Proceedings of Australian and New
Zealand Marketing Academy conference, Sydney, November 28 - December 2, 2015.

A4-87. User Acceptance and Use of Instagram (together with Joel Jarvinen and Roope Ohtonen).
Proceedings of the Hawaii International Conference on System Sciences (HICSS-49), Kauai, January
5-8,2016.

A4-88. Understanding Continuous Usage Intentions Toward Mobile Banking Services in
Finland (together with Aijaz Shaikh). Proceedings of the Hawaii International Conference on System
Sciences (HICSS-49), Kauai, January 5-8, 2016.

A4-89. The effects of two-way communication and chat service usage on consumer attitudes in
the e-commerce retailing sector (together with Joel Jarvinen). Proceedings of the 2016 AMA Winter
Marketing Academic Conference, Las Vegas, USA, February 26-28, 2016.

A4-90. Effects of social media on consumers’ sport brand experiences and loyalty (together with
Juha Munnukka, Tommi Mahlamiki and Ville Hokkanen). Proceedings of the 2016 Academy of
Marketing Science (AMS) Annual Conference, Walt Disney World in Lake Buena Vista, Florida,
USA, May 18-20, 2016.

A4-91. The Antecedents of Consumer-Generated Media Adoption for Travel Planning: A
Literature Review (together with Dandison Ukpabi). In J. Versendaal, C. Kittl, A. Pucihar, & M. K.
Borstnar (Eds.), BLED 2016 : Proceedings of the 29th Bled eConference "Digital Economy" (pp.
199-210). Kranj: Moderna organizacija. http://aisel.aisnet.org/bled2016/34

A4-92. Consumer Engagement and Behavioral Intention Towards Continuous Use of
Innovative Mobile Banking Applications — Case Study of Finland (together with Janne Hepola

22



Researcher ID: M-4488-2014 12.2.2024

and Aijaz Shaikh). Proceedings of the International Conference on Information Systems (ICIS-2016),
11-14 December, Dublin, Ireland.

A4-93. Value Co-creation in Health Care: Insights into the Transformation from Value
Creation to Value Co-creation through Digitization (together with Katja Rantala). In Academic
MindTrek'16: Proceedings of the 20th International Academic MindTrek Conference (pp. 34-41).
New York: Association for Computing Machinery (ACM). doi:10.1145/2994310.2994325

A4-94. Conceptualizing engagement in the mobile context: A systematic literature review
(together with Hannu-Pekka Kulta). In Academic MindTrek'16: Proceedings of the 20th International
Academic MindTrek Conference (pp. 169-176). New York: Association for Computing Machinery
(ACM). doi:10.1145/2994310.2994324

A4-95. The Effects of Mobile Banking Application User Satisfaction and System Usage on
Bank-Customer Relationships (together with Aijaz Shaikh). In Academic MindTrek'l6:
Proceedings of the 20th International Academic MindTrek Conference (pp. 177-183). New York:
Association for Computing Machinery (ACM). doi:10.1145/2994310.2994330

A4-96. Influence of social media on corporate heritage tourism brand (together with Dandison
Ukpabi). In R. Schegg, & B. Stangl (Eds.), Information and Communication Technologies in Tourism
2017: Proceedings of the International Conference in Rome, Italy, January 24-26, 2017 (pp. 697-
709). Springer International Publishing. doi:10.1007/978-3-319-51168-9 50

A4-97. It Wetted my Appetite! Demographic Differences in Perceiving Gastronomy Content on
Social Media: A Study of Fast Foods Restaurants in Port Harcourt (together with Dandison
Ukpabi, V. Ikaba, K. Wali, and H. Kpunee). In G. A. Okwandu, & N. G. Nwokah (Eds.), Re-Inventing
of Wheel of Nigeria's Economic Growth through Marketing: Where Are We Now? Proceedings of
the 1st Annual RSU Marketing Academic Conference in Collaboration with the National Institute of
Marketing of Nigeria, 3-4 May, 2017 (pp. 98-109). Rivers State University.

A4-98. The role of Social Media on Sales strategy: A Conceptual Explication in a High-context
Culture (together with Dandison Ukpabi, V. Ikaba, K. Wali, and H. Kpunee). In G. A. Okwandu, &
N. G. Nwokah (Eds.), Re-Inventing of Wheel of Nigeria's Economic Growth through Marketing :
Where Are We Now? Proceedings of the 1st Annual RSU Marketing Academic Conference in
Collaboration with the National Institute of Marketing of Nigeria, 3-4 May, 2017 (pp. 232-240).
Rivers State University.

A4-99. When Customer base is not loyalty!: Differences in the Consumers' Appraisal of
Performance of Mobile Telecommunications Service Providers in Port Harcourt (together with
Dandison Ukpabi, V. Ikaba, and N. Piabari). In G. A. Okwandu, & N. G. Nwokah (Eds.), Re-
Inventing of Wheel of Nigeria's Economic Growth through Marketing: Where Are We Now?
Proceedings of the 1st Annual RSU Marketing Academic Conference in Collaboration with the
National Institute of Marketing of Nigeria, 3-4 May, 2017 (pp. 140-155). Rivers State University.

A4-100. Do Online Travel Communities Matter? A Literature Review (together with Dandison
C. Ukpabi and Ukamaka D. Onyenucheya). In A. Pucihar, M. K. Borstnar, C. Kittl, P. Ravesteijn, R.
Clarke, & R. Bons (Eds.), Bled 2017: Proceedings of the 30th Bled eConference : Digital
Transformation: From Connecting Things to Transforming Our Lives (pp. 603-616). Maribor:
University of Maribor Press. doi:10.18690/978-961-286-043-1.42

23



Researcher ID: M-4488-2014 12.2.2024

A4-101. Combining digitization with healthcare service processes: Value co-creation
opportunities through standard work (together with Katja Rantala). In A. Pucihar, M. K. Borstnar,
C. Kittl, P. Ravesteijn, R. Clarke, & R. Bons (Eds.), Bled 2017: Proceedings of the 30th Bled
eConference : Digital Transormation : Form Connecting Things to Transforming Our Lives (pp. 471-
482). Maribor: University of Maribor Press. doi:10.18690/978-961-286-043-1.33

A4-102. Consumer engagement: Conceptualization and Empirical Evidence from Mobile
Money Services in Ghana (together with Aijaz Shaikh, Richard Glavee-Geo and Robert Hinson).
Proceedings of the 2017 China Marketing International Conference, 14 - 17 July, 2017, Beijing,
China.

A4-103. The role of consumer local engagement and personal values in explaining local store
patronage (together with Mika Skippari and Jussi Nyrhinen). Proceedings of the 19th — EAERCD -
Conference of the European Association for Education and Research in Commercial Distribution,
Dublin Institute of Technology, Ireland, 4 - 6 July, 2017. (Best paper award)

A4-104. Employer branding as a form of sport event sponsorship: The case of a multinational
industrial firm (together with Lasse Paakkonen). Paper presented at the 10" EuroMed Annual
Conference, 13 -15 September, 2017, Rome, Italy.

A4-105. Insights into Online Reviews of Hotel Service Attributes: A Cross-National Study of
Selected Countries in Africa (together with Dandison Ukpabi, Sunday Olaleye and Emmanuel
Mogaji). Proceedings of the ENTER2018 eTourism conference (pp. 243-256), 26 — 26 January,
2018, Jonkoping, Sweden.

A4-106. Dual perspectives on the role of artificially intelligent robotic virtual agents in the
tourism, travel and hospitality industries (together with Dandison C. Ukpabi, Emmanuel Mogaji
and Sunday Olaleye). Proceedings of the 11th Annual Conference of the EuroMed Academy of
Business (EMAB), 12th-14% September, 2018, Valletta, Malta.

A4-107. Perceived value of mobile banking application use (together with Aijaz A. Shaikh).
Proceedings of the 11th Annual Conference of the EuroMed Academy of Business (EMAB), 12th-
14" September, 2018, Valletta, Malta.

A4-108. Omnichannel experience towards successful channel integration in retail (together with
Olli Tyrvédinen). Proceedings of the 11th Annual Conference of the EuroMed Academy of Business
(EMAB), 12th-14% September, 2018, Valletta, Malta.

A4-109. Examining consumer mobile money usage behaviour in Ghana (together with Richard
Glavee-Geo, Aijaz A. Shaikh, and Robert Ebo Hinson). Proceedings of the 18th International
Conference on Electronic Business (ICEB 2018) (pp. 761-765), 2-6 December, 2018, Guilin, China.
International Consortium for Electronic Business. https://aisel.aisnet.org/iceb2018/24

A4-110. Influence of offline activities and customer value creation on online travel community
continuance usage intention (together with Dandison C. Ukpabi, Sunday Olaleye and Emmanuel
Mogaji). In J. Pesonen, & J. Neidhardt (Eds.), Information and Communication Technologies in
Tourism 2019: Proceedings of the International Conference in Nicosia, Cyprus, January 30 - February
1, 2019 (pp. 450-460). Cham: Springer.

24



Researcher ID: M-4488-2014 12.2.2024

A4-111. Antecedents of market orientation in the banking sector during its digital
transformation (together with Hannele Haapio and Joel Mero). In Pucihar, Andreja; Kljajic
Borstnar, Mirjana; Bons, Roger; Seitz, Juergen; Cripps, Helen; Vidmar, Doroteja (Eds.) 32nd Bled
eConference: Humanizing Technology for a Sustainable Society. Maribor: University of Maribor,
289-305. DOI: 10.18690/978-961-286-280-0.16. (Proceedings of eBled 2019 Conference, June 16-
19, Bled, Slovenia).

A4-112. A consumer perspective on mobile financial services: State-of-the-art, framework, and
future directions (together with Aijaz A. Shaikh). Proceedings of the 12th Annual Conference of the
EuroMed Academy of Business (EMAB), Thessaloniki, Greece, September 18th-20th, 2019.

A4-113. Examining consumers’ continuous usage intention of contactless mobile payment
systems (together with Aijaz A. Shaikh, Matti Leppaniemi and Roope Luomala). Proceedings of the
12th Annual Conference of the EuroMed Academy of Business (EMAB), Thessaloniki, Greece,
September 18th-20th, 2019.

A4-114 The role of personalization and hedonic motivation in driving customer experience
(together with Olli Tyrvédinen and Hannu Saarijarvi). Proceedings of the 12th Annual Conference of
the EuroMed Academy of Business (EMAB), Thessaloniki, Greece, September 18th-20th, 2019.

A4-115. What drives customer satisfaction and well-being in ridesharing? A developing country
perspective (together with Aijaz A. Shaikh and Francisco Liébana-Cabanillas). In ICEB 2019:
Proceedings of the 19th International Conference on Electronic Business, Proceedings of the
International Conference on Electronic Business. International Consortium for Electronic Business,
42, Newcastle upon Tyne, UK, December 8th-12t%, 2019.

A4-116. Entrepreneurial adoption of marketing automation technology: a startup perspective
(together with Hannu Makkonen and Joel Mero). Proceedings of the 2020 EURAM Conference,
Dublin (Ireland), December 4th-6th.

A4-117. Customer value framework and recommendation intention: The moderating role of
customer characteristics in an online travel community (together with Dandison C. Ukpabi,
Sunday Olaleye and Emmanuel Mogaji). In J. Neidhardt, J. & W. Worndl (Eds.), Information and
Communication Technologies in Tourism 2020: Proceedings of the International Conference in
Surrey, United Kingdom, January 08-10, 2020. Cham: Springer.

A4-118. Factors influencing tourists’ intention to use COVID-19 contact tracing app (together
with Dandison Ukpabi and Sunday Adewale Olaleye). In W. Worndl, C. Koo, and J.L. Stienmetz
(Eds.), Information and Communication Technologies in Tourism 2021: Proceedings of the ENTER
2021 eTourism Conference (pp. 504-516). Cham: Springer. January 19-22, 2021 (online).

DOI: 10.1007/978-3-030-65785-7 48

A4-119. New technology infusion, frontline employee engagement and service performance
(together with Cheryl Wei Wei Leo, Phyra Sok and Chatura Ranaweera). Proceedings of the 12th
SERVSIG Conference 2022, Glaskow, Scotland, UK, June 16-18, 2022.

A4-120. What SMEs need to post on Instagram to enhance customer engagement? (together
with Risqo Wahid and Kimmo Taiminen). Proceedings of the Finnish Academy of Marketing
Conference FAMAC2022, Helsinki, June 2-3, 2022.

25



Researcher ID: M-4488-2014 12.2.2024

A4-121. The effects of general and mobile online shopping skilfulness and multichannel self-
efficacy on consumer showrooming behaviour (together with Markus Makkonen, Lauri Frank and
Jussi Nyrhinen). In A. Pucihar, M. Kljaji¢ Borstnar, R. Bons, A. Sheombar, G. Ongena, & D. Vidmar
(Eds.), Proceedings of the 35th Bled eConference : Digital Restructuring and Human (Re)action (pp.
479-494). University of Maribor, Bled, Slovenia, June 26-29, 2022.

A4-122.Who are the showroomers? Socio-demographic factors behind the showrooming
behavior on mobile devices (together with Matilda Holkkola, Jussi Nyrhinen, Markus Makkonen,
Lauri Frank and Terhi-Anna Wilska). In A. Pucihar, M. Kljaji¢ Borstnar, R. Bons, A. Sheombar, G.
Ongena, & D. Vidmar (Eds.), Proceedings of the 35th Bled eConference : Digital Restructuring and
Human (Re)action (pp. 113-128). University of Maribor, Bled, Slovenia, June 26-29, 2022.

A4-123. Customer engagement enhancement on Instagram: Strategies for Small and Medium
Enterprises (together with Risqo Wahid and Kimmo Taiminen). Proceedings of the 15th Annual
Conference of the EuroMed Academy of Business (EMAB), Palermo, Italy, September 21-23, 2022.

A4-124. Social media influencers: Brand fit and communication strategy roles (together with Tia
Huttula). Proceedings of the 15th Annual Conference of the EuroMed Academy of Business (EMAB),
Palermo, Italy, September 21-23, 2022.

A4-125. Micro-coaching chatbot effects on employee well-being and internal branding (together
with Leyla Yacine). Proceedings of the 15th Annual Conference of the EuroMed Academy of
Business (EMAB), Palermo, Italy, September 21-23, 2022.

A4-126. Growing influencer credibility to drive endorsemet effectiveness: A literature review
(together with Chuong H. B. Nguen and Joel Mero). In D. Vrontis, Y. Weber, & E. Tsoukatos (Eds.),
15th Annual Conference of the EuroMed Academy of Business: Conference Readings, Book
Proceedings (pp. 1309-1311). EuroMed Press. EuroMed Academy of Business Conference Book of
Proceedings. Palermo, Italy, September 21-23, 2022.

A4-127. Would you mind your language, please? Consumer Incivility on Social Media
Platforms (together with Magsood Bhutto and Aijaz Shaikh). Proceedings of the ICEB 2022 (The
22nd International Conference on Electronic Business) (article 57), Bangkok, Thailand, October 13-
17,2022. (BEST PAPER AWARD).

A4-128. How to engage customers on TikTok? (together with Risqo Wahid and Kimmo Taiminen).
Proceedings of the International Conference on Information Systems (ICIS-2022), Article 2216,
December 9-14, 2022, Copenhagen, Denmark.

A4-129. Can TikTok sound enhance tourism SMEs’ engagement? (together with Risqo Wahid,
Dandison Ukpabi and Kimmo Taiminen). In B. Ferrer-Rosell, D. Massimo, & K. Berezina (Eds.),
Information and Communication Technologies in Tourism 2023 : Proceedings of the ENTER 2023
eTourism Conference, January 18-20, 2023 (pp. 142-147), Johannesburg, South Africa. Springer.
Springer Proceedings in Business and Economics.

A4-130. Exploring post-COVID-19 branding strategies of African Destinations (together with
Dandison Ukpabi and Benjamine Quarshie). In B. Ferrer-Rosell, D. Massimo, & K. Berezina (Eds.),
Information and Communication Technologies in Tourism 2023 : Proceedings of the ENTER 2023
eTourism Conference, January 18-20, 2023 (pp. 217-227), Johannesburg, South Africa. Springer.
Springer Proceedings in Business and Economics.

26



Researcher ID: M-4488-2014 12.2.2024

A4-131. Digital content marketing on social media along the B2B purchase journey: The effect
of situational fit on engagement (together with Anna Salonen, Joel Mero, Juha Munnukka, and
Marcus Zimmer). Proceedings of the 6th Industrial Marketing Management Summit, University of
Bamberg, Germany, January 19-20, 2023.

A4-132. Power adjusting dynamic capabilities in buyer-supplier power asymmetrical
relationships: Product co-development process (together with Piotr Kwiatek, Dariusz Siemieniako
and Hannu Makkonen). Proceedings of the 27" Nordic Workshop on Interorganizational Research,
Jagiellonian University, Cracow, Poland, April 26-28, 2023.

A4-133. Framework for understanding quantum computing use cases from a multidisciplinary
perspective and future research directions (together with Dandison Ukpabi, Astrid Bétticher,
Anastasija Nikiforova, Dragos Petrescu, Paulina Schindler, Visvaldis Valtenbergs. Lennard Lehmann
and Abuzer Yakaryilmaz). Proceedings of the 3™ edition of QWorld Quantum Science Days 2023,
online, May 29-31, 2023.

A4-134. Frontline service employee response to technology infusions: Effects on employee
creativity and service performance (together with Chatura Ranaweera, Cheryl Leo, Phyra Sok and
Shirley Chen). Proceedings of the Naples Forum on Service, Ravello, Italy, June 6-9, 2023.

A4-135. Digital content marketing on social media along the B2B purchase journey: The effect
of situational fit on engagement (together with Anna Salonen, Joel Mero, Juha Munnukka and
Marcus Zimmer). Proceedings of the FAMAC2023 (Finnish Academy of Marketing annual
conference), Helsinki, June 15-16, 2023. (Best Paper Award).

A4-136. Investigating the impact of rewarded customer engagement on loyalty program
members, and whether it induces their engagement in brand's metaverse (together with Muniba
Rauf and Xiaolin Li). Proceedings of the Global Marketing Conference (GMC), Seoul, South Korea,
July 20-23, 2023.

A4-137. Showrooming behavior ad omnichannel self-efficacy as antecedents of perceived
channel integration: A study of omnichannel customers (together with Matilda Holkkola, Jussi
Nyrhinen, Markus Makkonen, Lauri Frank, and Terhi-Anna Wilska). Proceedings of the MCIS and
MENACIS 2023 (The 15" Mediterranean Conference on Information Systems and the 6th Middle
East & North Africa Conference on digital Information Systems), Madrid, Spain, September 6-9,
2023. (Best Paper Runner-Up Award).

A4-138. Reinventing the case-method teaching approach using a new technological tool
(together with Aijaz Shaikh and Shabnam Shaikh). Proceedings of the ICEB2023 (The 23rd
International Conference on Electronic Business), Chiayi, Taiwan, October 19-23, 2023.

A4-139. Earth is flat: Scandalous content on social media (together with Risqo Wahid). AMA

2024 (2024 AMA Winter Academic Conference), 23-25 February 2024, St. Pete Beach, Florida,
USA.

27



Researcher ID: M-4488-2014 12.2.2024

C2. Book editor

C2-1. Trust and new technologies: Marketing and management on the Internet and mobile
media (together with Teemu Kautonen) (Eds). Cheltenham, UK and Lyme, US: Edward Elgar, 2008.

C2-2. Marketing and Mobile Financial Services - A Global Perspective on Digital Banking
Consumer Behaviour (together with Aijaz Shaikh). Edited book, Abingdon: Routledge, 2019.

D1 Articles in professional magazines

D1-1. Muutoksen tuulet puhaltavat (together with Lasse Mitronen). Kehittyvd Kauppa 2/2022. K-
Kauppiasliitto, pp. 40-41.

D2 Articles in edited professional publications

D2-1. Suomalaiset kuluttajat ja mobiilimarkkinointi (together with Matti Leppdniemi). In
Launonen, T., Tuhkanen, J-A., Laaksonen, P., Lehto, H., Leppaniemi, M., and Karjaluoto, H. (Eds.),
”Muistiinpanot: MOBIUZ —mobiilimarkkinointiviestinnin projekti”, KalevaPrint Ltd, Oulu 2007, pp.
42-44.,

D2-2. Mobiilimarkkinointi, joko se tapahtuu? (together with Heikki Lehto and Matti Leppaniemi)
in Ylikoski, T. (ed.), ”Asiakkuusmarkkinointiliiton (ASML) vuosikirja”, ASML, 2010, pp. 43-48.

D2-3. Fiksu asiakas haastaa yritykset. Keski-Suomen matkailun teemalehti S&hkdinen
litketoiminta ja matkailu, 2012, p. 28-29.
http://issuu.com/maalla-hanke/docs/matkailun_teemalehti 2012

D2-4. 4P = 4C — markkinoinnin uusi ajatusmalli. In Asiakkuusmarkkinoinnin vuosikirja 2013 (pp.
12-17). Helsinki, Finland: Suomen Asiakkuusmarkkinointiliitto ry.

D2-5. Kaupan ala: Jos haluaa oppia juoksemaan kovaa, on juostava kovaa. In
Asiakkuusmarkkinoinnin ~ vuosikirja 2019  (pp. 46-49). Helsinki, Finland: Suomen
Asiakkuusmarkkinointiliitto ry.

D2-6. Markkinoidaan markkinointia. In Asiakkuusmarkkinoinnin vuosikirja 2021-2022 (pp. 12-
15). Helsinki, Finland: Suomen Asiakkuusmarkkinointiliitto ry.

D4 Research reports
D4-1. Environmental impacts of electronic versus conventional channels in retail banking - a
comparative LCI study (together with Minna-Maari Karvonen, Minna Mattila, Tapio Pento and
Hanna-Leena Pesonen). Research report (confidential), University of Jyviskyld 2000.
D4-2. Customer behavior in online banking: factors affecting the adoption of Internet banking

(Case MeritaNordbanken) (together with Minna-Maari Karvonen, Minna Mattila, Tapio Pento and
Hanna-Leena Pesonen). Research report (confidential), University of Jyvaskyld 2000.

28



Researcher ID: M-4488-2014 12.2.2024

D4-3. Lisrel opas v1.0. Johdatus rakenneyhtéilomallien tekemiseen (together with Jouni
Juntunen). University of Jyvéskyld, School of Business and Economics, N:o 343/2007.

D4-4. SPSS opas markkinatutkijoille. University of Jyviskyld, School of Business and
Economics, N:o 344/2007.

D4-5. Digitaalinen markkinointi teollisuusyrityksissi: tutkimusraportti (together with Aarne
Tollinen, Antti Tenhunen and Matti Leppéiniemi). Jyviskyld, Finland: Jyviskyldn yliopiston
kauppakorkeakoulun julkaisuja, n:o 183/2011.

D4-6. Monialainen yritystoiminta Keski-Suomen maatiloilla —tutkimusraportti (together with
Tarja Niemeld and Aarne Tollinen). Jyviskyld, Finland: Jyvéskyldn yliopiston kauppakorkeakoulun
julkaisuja, n:o 184/2012.

D4-7. Monialainen yritystoiminta Keski-Suomen maatiloilla vuosina 2005-2012 (together with
Tarja Niemeld). Jyviskyld, Finland: Jyvéskyldn yliopiston kauppakorkeakoulun julkaisuja, n:o
185/2012.

D4-8. Maatilayritysbarometri —tutkimusraportti (together with Tarja Niemeld and Aarne
Tollinen). Jyviaskyld, Finland: Jyviskylin yliopiston kauppakorkeakoulun julkaisuja, n:o 186/2012.

D4-9. Digitaalinen markkinointi keskisuomalaisissa yrityksissa (together with Heini Lipidinen).
Jyviskyld, Finland: Jyviskylédn yliopiston kauppakorkeakoulun julkaisuja, n:o 189/2012, pp. 1-42.

D4-10. Mobiililaitteet teollisuusyritysten myyntityossa —tutkimusraportti (together with Aarne
Tollinen). Jyvaskyldn yliopiston kauppakorkeakoulun julkaisuja, n:o 190/2012, s. 1-35.

D4-11. Digitaalisen markkinoinnin koulutusmalli pk-yrityksille (together with Heini Lipidinen
and Liinamaria Hakola). Jyviskyl4, Finland: Jyviskylédn yliopiston kauppakorkeakoulu. Julkaisuja /
Jyviskylan yliopiston kauppakorkeakoulun julkaisuja, n:o 197/2013, s. 1-57.

D4-12. AMOS (SPSS) -ohjelman kiyttoohje (versio SPSS AMOS 22.0) (together with Juha
Munnukka). University of Jyviskyld. N:o 382 / 2016. Open access: http://urn.fi/URN:ISBN:978-
951-39-6727-7

D5 Professional book

D5-1. Digitaalinen markkinointiviestinti —Esimerkkejd parhaista kiytinnoistd yritys- ja
kuluttajamarkKkinointiin. Book, Saarijarvi, Finland: WSOYpro / Docendo, 2010.

D5-2. Digimarkkinointi. Luo strategia, vie se kiytintoon, myy enemmsén (together with Niko
Lahtinen, Kimmo Pulkka and Joel Mero). Helsinki, Finland: Alma Talent, 2022.

D5-3. Digital Marketing Strategy. Create Strategy, Put It Into Practice, Sell More (together with
Niko Lahtinen, Kimmo Pulkka and Joel Mero). Edward-Elgar, 2023.
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Talouseldamai, Vol. 17, Sivullinen, 2005, p. 49.

E1-2. Kuluttaja sihkoisen viestinniin tulvassa (together with Matti Leppaniemi). Kaleva, Alakerta,
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Blog article. Asiakas on aktiivinen etsiji, Blogikirjoitus http://www.lisavirtaa.fi/asiakas-on-
aktiivinen-etsija/, Isdnndintiliitto, 12.10.2016.
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